Saving
our
language
starts
with
YOU:

Generation Reo and marketing te reo to
your own
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S Kotahi Mano Kaika
e Tradition of Innovation
e 10 years old

e Challenge of sustaining momentum
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e s R Te Wero

e /8% wish to improve te reo

* 11% actively doing so
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5-year Strategic
Implementation Plan
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Project

Generation Reo

Goal 1.
Raise the critical
awaranass of the
importance of te reo

15-30 year olds

Generation Reo DVD
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Te Tihi o Aoraki

Goal 2.
Increase the
numbers of Ngai
Tahu speakers
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Fund

Iwi whanui
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Regional te reo

KMK Beacon

Goal 3.

Schools

Kaika Reo Fund

Support Ngai Tahu
whanau to use te reo

as an everyday
language within the
: home '

w

leadersiteachers

KMK whanau

'Te Reo Parenting

4

Workshops

clusters

Dutcome

Increased
awareness and
engagement

- e e

Increased regional
te reo capacity and
teaching expertise

Increased numbers
of KMK whanau
practicing
intergenerational
transmission




e Generation Reo

 Viral marketing campaign
 Market te reo to our own

* Focus on why and who
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Advantages

 Reading te reo emails up from 8% to
15%

 Reading te reo internet sites up from
9% to 16%

 Provide real time feedback
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KOTAHI Mmano RAIKA

KOTAHI MANO WAWATA
SAARARARAARA?

Saving our language starts with




























Where to?

 Engagement campaign

* Focus on roles of each generation






